
 

 
POSITION DESCRIPTION 

 
Job Title: 
 

Marketing & Sales Manager 
 

Department: 
 

Marketing & Development 

Team: 
 

Marketing 

Reports To: 
 

Director of Marketing and Development 
 

Location: 
 

Wellington 

Works With: 
 

Artistic Director  
Executive Director 
Publicist 
Senior Content Producer 
Philanthropy Manager 
Development Coordinator 
Finance Team 
Technical team Head of Costume 
Education, Community and Accessibility Manager 
 
External Contacts:  
RNZB media buyer, representatives of the RNZB’s key media partnerships 
(print, television, radio), venue contacts including overseas venues if 
required, design agencies and RNZB suppliers including ticketing agencies, 
photographers, printers and web agencies. 
 

Direct Reports: 
 

Ticketing and CRM Manager 
Digital Marketing and Promotions Coordinator 
 

Updated: December 2020 
Founded in 1953, the Royal New Zealand Ballet is New Zealand’s national ballet company. The 
RNZB is based in Wellington and tours throughout New Zealand and internationally, presenting at 
least 70 performances a year. The company’s annual subscription season takes classical and 
contemporary ballets to theatres in nine main centres, while Tutus on Tour takes small-scale 
works to more than a dozen regional centres. The company’s repertoire includes 19th and 20th 
century classics as well as many commissioned works, including those by New Zealand 
choreographers and telling New Zealand stories. RNZB Education presents a lively and inclusive 
programme of community and education activities throughout New Zealand. The RNZB is funded 
through the Ministry for Culture and Heritage, Manatū Taonga, and through ticket sales, 
sponsorship, grants and personal donations.  For more information please follow these links:  
https://rnzb.org.nz/ http://rnzb.org.nz/wp-content/uploads/2019/05/RNZB-Annual-Report-2018-
_018.pdf 
 
Purpose:  

https://rnzb.org.nz/
http://rnzb.org.nz/wp-content/uploads/2019/05/RNZB-Annual-Report-2018-_018.pdf
http://rnzb.org.nz/wp-content/uploads/2019/05/RNZB-Annual-Report-2018-_018.pdf


The Marketing and Sales Manager drives subscription and single ticket sales to achieve ambitious 
targets, builds audiences and maximises revenue through strongly-branded, creative, multi-
channel marketing campaigns, consistently positioning the RNZB at the top of the New Zealand 
arts market and as a player on the international stage. 

Scope of role: 
The Marketing and Sales Manager is responsible, with the Director of Marketing and Development 
for devising and implementing the RNZB marketing and sales strategy including: 
• Ensuring the brand and vision of the RNZB is realised and furthered in all aspects of marketing 

undertaken by the company. 
• Leading the execution of RNZB marketing and sales campaigns for the company’s artistic 

programme, encompassing national, regional and international touring, including the annual 
subscription campaign.  

• Managing a significant budget, achieving sales targets within agreed expenditure limits 
• Maintaining an overview of RNZB Education’s marketing and communications to ensure 

consistent brand messaging and providing advice on marketing and sales-led approaches to 
audience development 

• Taking a lead on developing income opportunities from digital broadcasts and engagement 
activities.  

Travel: 
The Marketing and Sales Manager is based in the RNZB’s Wellington office. The person in this role 
will travel to other centres on the RNZB’s touring circuit, especially Auckland, on an occasional 
basis. 

Key Accountabilities: 
 
Brand 
The Marketing and Sales Manager will, with the Director of Marketing and Development, Artistic 
Director and Executive Director, lead in the creative energy, focus, integrity and delivery of the 
RNZB brand and visual identity; ensuring that it is used confidently, appropriately and consistently 
across all RNZB communications channels and activities, that all communications and publications 
are an accurate representation of the brand, and that third party usage, including by the venues in 
which the company performs, as far as possible remains true to the RNZB’s vision. 
 
Artistic programme 
In delivery of the marketing and sales campaigns for the artistic programme the Marketing and 
Sales Manager will work with the Director of Marketing and Development, the Artistic and 
Executive Directors and other relevant RNZB managers to: 

• develop distinctive messages and visual languages for campaigns and products that can be 
carried through a broad range of marketing channels and media 

• manage photoshoots, including creative briefing and logistical arrangements, with the 
support of the Ticketing Manager and Marketing and CRM Coordinator 

• be response for briefing and overseeing all design work produced by the RNZB’s creative 
agencies and other contracted designers 

• ensure smooth production of all marketing collateral, including digital, print, radio and 
television advertising 

• undertake scheduling of advertising across all channels, working with the RNZB’s media 
buyer 

• provide leadership regarding: research and analysis of data, audience surveys and sales 
trends to gain insights into audience behaviour, which in turn informs marketing 
campaigns and strategies 

• oversee direct marketing, working with the Ticketing and CRM Manager, Digital Marketing 
and Promotions Coordinator, Philanthropy Manager and Development Coordinator to 



drive repeat subscription, single ticket sales, education sales through direct mail and a 
year-round e-communications programme 

• develop special promotions with third parties such as Vodafone, the AA, newspapers and 
radio 

• maximise campaign reach through the pro-active management of the RNZB’s media 
sponsorships (print, radio, television), ensuring that RNZB colleagues also affected by or 
involved in these relationships are kept informed of any issues or developments 

• support the RNZB’s year-round partnerships with performing venues, making the most of 
local and regional networks to drive sales. 
 

Budgeting and reporting 
The Marketing and Sales Manager will lead his/her team in the monitoring, analysis and reporting 
of box office and other sales.  The Marketing and Sales Manager will constantly test and seek 
opportunities for income generation and audience growth.  
In consultation with the Director of Marketing and Development, the Marketing and Sales 
Manager manages a six figure budget, supported by several high value contra sponsorships. S/he 
will closely monitor expenditure, adjusting strategy as necessary in order to meet sales targets 
and reforecasting income or expenditure if required. 
S/he will make decisions about the expenditure of the RNZB’s campaign budget across different 
marketing channels, regions and venues, including the annual subscription campaign, taking into 
account the RNZB’s strategic plan across brand, audience and income growth and the results of 
previous campaigns including analysis of sales data and patterns. 
 
RNZB Education 
The Marketing and Sales Manager will support RNZB Education in achieving audience 
development and community outreach goals, including financial targets, through advising and 
assisting the Education Community and Accessibility Manager in producing targeted promotional 
materials that are consistent with the RNZB brand, audience appropriate and support wider 
marketing campaign and sales activity. 
 
Digital DevelopmentThe Marketing and Sales Manager will be pro-active in growing RNZB’s digital 
footprint and the potential revenue generating opportunities which will arise from this, working 
with teams across the organisation to maximise the potential for digital engagement and access. 

 

Essential Experience and Skills: 
• At least four years managing marketing campaigns and associated activities as outlined 

above, in a high-profile arts or closely related cultural environment. 
• A proven track record in selling tickets. 
• Experience in digital marketing, including social media campaigns. 
• Experience in managing and prioritising multiple projects. 
• Financial management, especially managing a budget. 
• Experience in managing agency and supplier relationships. 
• Strong IT skills, including data analysis and experience in using CRM systems. 
• A thorough understanding of print processes and design. 
• The ability to prioritise a busy workload. 
• Attention to detail. 
• A high standard of spoken and written English. 
• An interest in ballet and/or the performing arts. 

 


